
 

South Carolina Beef Ambassador Program 

March 27, 2010 

State Farmerôs Market Building 

101 Bluff Road. 

Columbia, SC 

Check-In 11:00 a.m.- 12:00 p.m. 

Competition 1 p.m.-5 p.m. 

   
 



  

Overview 

The National Beef Ambassador Program (NBAP) is a national, competitive youth public speaking program 

for the beef industry. NBAP promotes the beef industry and development of leadership skills in youth. The 

program spotlights the positive impact the cattle industry has on our economy and families.  

Individuals compete on their state level; the winners come to the national competition to vie for cash, 

scholarships and an opportunity to travel across the nation promoting beef and the beef industry.  

 

This program has a 20 year proven track record for producing future leaders ready and able to educate 

consumers regarding safety, health, nutrition, the environment and animal stewardship.  Former Beef 

Ambassadors not only stay in the industry but remain lifelong allies to the beef industry.  A recent survey of 

former ambassadors showed that 80% of past ambassadors have stayed in the industry.   

On a new front the Ambassadors have been on the cutting edge of online communications on behalf of the 

beef industry.  For the past four years they have blogged, have a Fan Page and numerous groups on 

Facebook and ñTweetò on Twitter 5 days a week.  On a national level beef ambassadors are reaching 

millions of people.   

We would like to encourage all of South Carolinaôs youth involved in beef production to compete in this 

event.  Reviving South Carolinaôs program can help to reach more consumers and educate them on the 

positives of consuming beef and the beef industry as a whole.    

I look forward to meeting each of our contestants at our state contest! 

 

Sincerely, 

Caci Nance 

Caci Nance, SCBAP Director 

 

South Carolina Beef Ambassador Program 

 

     

 
 

Using our brightest beacons to educate consumers, producers, & youth! 

 



RULES AND REGULATIONS  
Open to all youth ages 13-20,  

including 4-H, FFA, FHA, and other youth organizations.  

Purpose:  
Opportunity for South Carolina youth to educate consumers and youth about beef nutrition, 

food safety and stewardship practices of the beef industry.   

 

Sponsors:  
 

ELIGIBILITY AND PREREQUISITE FOR ENTRY IN STATE COMPETITION  
1. For the Senior Division, the contestant must be age 17 but not over 20 by January 1, 2011.  

2. For the Junior Division, the contestant must be age 13 but not over 16 by January 1, 2011.  

3. Contestants may enter the state competition in subsequent years, unless they have previously won the 

senior division of the South Carolina Beef Ambassador contest.  

4. Contestant entry form must be postmarked by March 1, 2010 for consideration.  

5. Junior Division contestants must be accompanied by an adult.  

 

AREAS OF EVALUATION IN THE COMPETITION  
 

JUNIOR DIVISON:  
1. Media Interview  

2. Consumer Promotion  
 

 

SENIOR DIVISION:  

1. Media Interview  

2. Consumer Promotion  

3. Classroom Presentation  

4. Editorial Response  

 
Note: The competition no longer includes a speech. The areas of evaluation for the competition mimic the areas of evaluation 

in the National Beef Ambassador Program. 

 

 

 

AREAS OF EVALUATION OVERVIEW  
1. Media Interview - The contestant will participate in a mock media interview. The interviewer 

will have pre-determined questions to ask each contestant with the option to ask follow-up 

questions in order to extrapolate additional knowledge or clarify a point. A panel of judges will 

observe the interaction for: knowledge, articulation, poise and the contestantôs ability to ñTell the 

Beef Production Storyò and present the industry in a positive light. Scoring will be done by the 

judges only. The contestants should be well versed in all areas of beef production and the beef 

industry relating to consumers. Special attention should be paid to all current industry issues.  

 

2.   Consumer Promotion - A mock consumer promotion event will be set up for the contestants. 

      Each contestant will be provided with a ñsampleò to serve as well as beef industry production and 

      beef nutrition literature and recipes. Scripted ñConsumersò will approach the table to take the 


